








1x 3x 6x 12x

Full Page 3250 3100 2950 2750

Two Thirds 3000 2875 2725 2550

Half 2750 2650 2500 2350

One Third 2350 2225 2100 1995

Quarter 2050 1975 1875 1750

Spread 6000 5700 5400 5100

Half Spread 5000 4800 4500 4200

Cover 4 4875 4500 4150 3850

Covers 2 & 3 4375 4000 3650 3350

OTOC 3750 3600 3400 3175

Winner of 2007 SNAP Excel Award

Winner of 2007 APEX AWARD 
AND 2006 APEX GRAND AWARD

Black and White rates available upon request. Please call ad rep for details.

4-COLOR RATES

With Forum Magazine, members receive an award-winning publication, that has  
maintained itself as the #1 member benefit for the past 7 years!

Issue Space Deadline Materials Deadline

January November 5 November 19

February December 3 December 17

March January 7 January 21

April February 4 February 18

May March 4 March 18

June/July April 8 April 22

2009-10 Member Directory April 29 May 13
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Holiday Showcase Program September 30 October 14
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A Seat At The Table
By Suzi Wirtz, CAE
A few years ago, the Dietary Managers Association began pondering a simple
strategic question, “How do we ensure the long-term life of DMA and make
sure we stay ahead of the curve?” The answers resulted in changing some
seats at the table, namely DMA’s board of directors. In the past year alone,
DMA developed four core initiatives that have resulted in the alteration of its
board make-up, criteria for board selection and increased staff involvement
and accountability. 

Measuring Trade Show Success: More Than
Counting Participants
By Kevin O’Neill
How do you know if your trade show is a success? Of course, revenue and
attendance numbers are important. Session evaluations are important, too.
|But do these metrics alone arm the event producer with the information to
focus their limited resources on improving the event? Not really. Instead, it
also is important to gauge the extent to which the needs and profiles of the
participants are aligned with the needs and profiles of the exhibitors.

So You Need Entertainment … 
By Edina Lessack, CMP
Even though associations have become more and more adept at planning 
their annual conventions, finding the right entertainment still poses some
challenges. How do you know what will appeal to your members? How do you
know if you’re getting your money’s worth? Securing the perfect talent for your
meeting can be an enjoyable task if you are armed with the information you
need to manage this aspect of your program.

How Will The Revised Form 990 Affect 
Your Association?
By Lu Ann Trapp, CPA
The Internal Revenue Service has released a new version of Form 990 that
significantly changes the amount and the format of information that is
reported. Find out how these changes may affect your association.

New Rules Influence Advocacy Decisions
By David Goch
Entering what is likely to be one of the most contested and most expensive
federal election cycles in recent memory, a recent court decision figures to play
a prominent role in these elections regarding so-called “issue advocacy ads.”
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FORUM ISSUES/GUIDES EDITORIAL & SUPPLEMENTS/DIRECTORIES VALUE ADDED

JANUARY 2009
Ad Closing: Nov. 5
Materials Due: Nov. 19

Strategic Planning & Board Issues • Copy of Forum’s CEO mailing list to every advertiser
• Ad included in digital issue

FEBRUARY 2009
Ad Closing: Dec. 3
Materials Due: Dec. 17

Public Policy & Advocacy
Destination Focus:  Experience the South

• �All Southern hospitality display advertisers receive a complimentary half-
page listing in the Southern Destination Directory, featuring company 
contact information, description and photo

• Ad included in digital issue

MARCH 2009
Ad Closing: Jan. 7
Materials Due: Jan. 21

Meeting Planning & Conventions • Ad included in digital issue

APRIL 2009
Ad Closing: Feb. 4
Materials Due: Feb. 18

Technology • �Readex “On Target” study for all advertisers
• Ad included in digital issue

MAY 2009
Ad Closing: March 4
Materials Due: March 18

Membership & Association Week 2009 Preview • Bonus distribution of 4,000
• Ad included in digital issue

JUNE/JULY 2009
Ad Closing: April 8
Materials Due: April 22

Professional & Career Development
Marketing & Public Relations
Destination Focus:
Experience the Midwest!

• �All Midwestern hospitality display advertisers receive a complimentary 
half-page listing in the Midwestern Destination Directory, featuring 
company contact information, description and photo.

• �Ad included in June/July digital issue as well as July’s special  
‘Best Of’ digital edition

2009-10 MEMBERSHIP
DIRECTORY
Ad Closing: April 29
Materials Due: May 13

Annual Membership Directory • Mailed independently

JULY 2009 
SPECIAL FEATURE

Best of the Web: A compilation of FORUM’s 
leading web content

• �Best of Digital
• �June/July & August advertisers receive complimentary digital ad in the 

Best of Digital Issue!

AUGUST 2009
Ad Closing: June 3
Materials Due: June 17

Trade Shows & Expositions
2009 Convention & Conference Center
Directory

• Bonus distribution of 4,000
• �All convention and conference center display advertisers receive a 

complimentary half-page listing featuring company contact information, 
center capacities and property photo.

• �Best of Digital

SEPTEMBER 2009
Ad Closing: July 8
Materials Due: July 22

Web 2.0 / New Media
Destination Focus:
Experience the West!

• �All Western hospitality display advertisers receive a complimentary half-
page listing in the Western Destination Directory, featuring company 
contact information, description and photo.

• Ad included in digital issue

OCTOBER 2009
Ad Closing: Aug. 5
Materials Due: Aug. 19

Education & Training
Destination Focus:
Experience the North

• �All Northern hospitality display advertisers receive a complimentary half-
page listing in the Northern Destination Directory, featuring company 
contact information, description and photo.

• Ad included in digital issue

NOVEMBER/DECEMBER 2009
Ad Closing: Sept. 9
Materials Due: Sept. 23

Holiday Showcase Preview • Bonus distribution of 4,000
• �Complimentary Holiday Showcase booth  

banner on exhibitors’ ads
• Ad included in digital issue

2009 HOLIDAY 
SHOWCASE PROGRAM
Ad Closing: Sept. 30
Materials Due: Oct. 14

Official Show Guide • Distributed on-site to every attendee

2009 Editorial Calendar

ANNUAL PIECES: 2009-10 Membership Directory & 2009 Holiday Showcase Program


